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About 
Hong Kong born artist Marc Allante has a vast international 
following and one is one of the most sought after young emerging 
artists today. His artwork has been sold worldwide and having 
lived in Hong Kong, London and Sydney and being of Chinese and 
French heritage, his art is crafted from both these western and 
eastern influences. Merging traditional Chinese inks with 
European watercolour and oil techniques in a contemporary style 
reflects the fusion of his Chinese-French ancestry and brings it 
into a modern context. 

Self taught, Marc started his career in the corporate world, based 
in the financial services industry. Working on his art part-time, his 
art went viral online, and his paintings were featured by the 
Huffington Post, The Independent, Esquire, Daily Mail, in various 
art, design blogs the front page of reddit and other news 
publications internationally. This allowed him to pursue his dream 
of a career in the arts full time to this day. 

He has exhibited in Brickhouse (2013), Platform (2014) Avenue 
Des Arts in Hong Kong (2015, 2016) and his most recent first 
international solo show in Los Angeles (2017) and is scheduled for 
another solo show in Seoul this autumn. His resume includes a 
number of murals for the acclaimed Maximal Group which 
operates several critically lauded restaurants including Blue and 
Mott 32. Other international clients of his work have included 
luxury brands such as, L’Oreal, Perrier, Bremont and Samsung.  

Most recently, Marc’s art was featured in an international ad 
campaign with Samsung and the K Pop Star Heize for her latest 
album cover and Samsung’s new notebook line.  



“Apparitions” (2017)
Los Angeles Solo Show
Marc’s first international solo show in LA was a huge success with 
two thirds of the new paintings sold on or before opening night. 

Artist Statement: 

In his first international solo show, Hong Kong born artist Marc 
Allante seeks to examine the ephemeral beauty of nature. 
Focusing on endangered and “at-risk” animals across the world, 
his paintings seek to capture the fleeting majesty of these 
incredible creatures. Apparitions which threaten to fade from our 
history, the exhibition is about protean transitions. From realism 
to abstract, undeviating portraits that flow into wild chaotic 
motion. This is evident even in the unique amalgam of art 
medium; combining oil, ink and watercolor in order to insinuate 
the transfiguration from visceral colors and textures into a more 
subdued sense of fragility. 

The names of each painting are derived from mythology and lore, 
a reminder that without vigilance, each of the exhibition’s 
subjects are vulnerable to fading to obscurity. Yet, while the art is 
a reminder of nature’s susceptibility, it is also a celebration of 
these creatures and a hope that humanity can both cherish and 
safeguard the most precious aspects of our natural environment. 
Part of the proceeds of paintings and prints from the show will be 
going to the World Wildlife Fund in support of conservation 
efforts. 



FULL PORTFOLIO:
www.marcallante.com



Going Viral
The story of Marc teaching himself to paint from an 
early age, and quitting his corporate job to pursue art 
full time was something that resonated with audiences 
worldwide, and was viewed over 6m times across 
various publications   

Featured on:

- Huffington Post

- The Guardian 

- Daily Mail

- The Independent

- RTL2 News

- Apple Daily

- Reddit Front Page iAMA

- Art Now

- Design Milk



Social Media Presence: Marc Allante Art 

Nearly 500,000 Followers Across Social Media

340,000 + Followers

30,000 + Followers



Samsung International Ad Campaign  



Bremont Watches Featurette 



Corporate Clients



For More Information 

Email: art@marcallante.com
Website: www.marcallante.com

Facebook: www.facebook.com/marcallanteart
Instagram: www.Instagram.com/marcallanteart

mailto:art@marcallante.com
http://www.marcallante.com/
http://www.facebook.com/marcallanteart
http://www.instagram.com/marcallanteart
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